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DRAFTDRAFT
  

“LETTER“LETTER
  

OFOF
  

INTENT”INTENT”
  

(LOI)(LOI)
  

TOTO
  

ANAN
  

ROGROG
  

DEVELOPERDEVELOPER
  

PARTNERPARTNER
  

DearDear  Developer,Developer,  

Re:Re:   LetterLetter   of of    IntentIntent   (LOI)(LOI)   LetterLetter   AgreementAgreement   (Agreement)(Agreement)   betweenbetween   ResortResort   OwnersOwners  

GroupGroup  (ROG)(ROG)  andand   ______________ ________________   forfor  thethe  provisionprovision  byby  ROGROG  toto   _________________ _________________   

of of 
  
fractionalfractional

  
ownershipownership

  
of of 

  
sales,sales,

  
marketingmarketing

  
andand

  
managementmanagement

  
servicesservices

  
forfor

  
thethe

  

 _______________ _________________  resortresort  projectproject  ownedowned  andand  developeddeveloped  byby   ______________ _____________________:_______:  

BelowBelow  isis  thethe  agreementagreement  betweenbetween  ResortResort  OwnersOwners  GroupGroup  (ROG)(ROG)  andand   ________ ________  toto  LicenseLicense  thethe  ROGROG  ModelModel  

of of   FractionalFractional  Ownership.Ownership.  

TheThe  ROGROG  ModelModel  forfor  DevelopersDevelopers  

ROGROG  hashas  developeddeveloped  aa  completecomplete   resortresort  homehome  ownershipownership   platform platform   (The(The  ROGROG  Model)Model)   thatthat  makesmakes   resortresort  



homeshomes  moremore  affordable,affordable,  moremore  usableusable  andand  ultimatelyultimately  moremore   saleable.saleable.  OverOver  $3M$3M  andand   severalseveral   yearsyears  hashas  

beenbeen  investedinvested  inin  thethe  ROGROG  Model’sModel’s  sales,sales,  marketing,marketing,  managementmanagement  systems,systems,  alliancesalliances  andand  legallegal  structuresstructures  

forfor  twotwo  reasons:reasons:  

1.1.   SoSo  consumersconsumers  getget   thethe  highesthighest  valuedvalued  ownershipownership  modelmodel   inin   thethe   industry,industry,  withwith  aa  

moremore  fluidfluid  andand  liquidliquid  longlong  termterm  resaleresale  structure.structure.  

2.2.   SoSo  developersdevelopers   throughoutthroughout   thethe  worldworld  cancan  accessaccess  TheThe  ROGROG  ModelModel  of of   ownershipownership  

(License)(License)  forfor  theirtheir  resortresort  projects,projects,  therebythereby  acceleratingaccelerating  theirtheir  sales,sales,  increaseincrease  theirtheir  

profitsprofits  andand  allowallow  themthem  toto  focusfocus  onon  beingbeing  qualityquality  developers.developers.  

TheThe
  
ROGROG

  
ModelModel

  
isis

  
consideredconsidered

  
byby

  
manymany

  
industryindustry

  
leadersleaders

  
toto

  
bebe

  
thethe

  
premierpremier

  
ownershipownership

  
modelmodel

  
forfor

  

consumersconsumers  wantingwanting  toto  “own“own  andand  enjoy”enjoy”  resortresort  homeshomes  inin  aa  moremore  affordableaffordable  fashion,fashion,  andand  isis  consideredconsidered  aa  

wellwell  structuredstructured  solutionsolution  forfor  independentindependent  qualityquality  developers.developers.  

TheThe   ROGROG  ModelModel   isis   aa   completecomplete   endend   toto   endend   turnkeyturnkey   solutionsolution   forfor   developers.developers.   ItIt   providesprovides   aa   hosthost   of of   

professionallyprofessionally  designeddesigned   features,features,  benefitsbenefits  andand   servicesservices   thatthat   tooktook   yearsyears   toto  developdevelop  andand   thatthat   cancan   savesave  

developersdevelopers   significantsignificant   time,time,  moneymoney  andand  headachesheadaches   if if    theythey  wantwant   toto  offeroffer   fractionalfractional  ownershipownership  atat   theirtheir  

  

  

project.project.  ROGROG  servicesservices   includeinclude  thethe  completecomplete  fractionalfractional  ownershipownership  solution,solution,  consulting,consulting,  marketing,marketing,  directdirect  

andand  indirectindirect  sales,sales,  postpost  salessales  assetasset  managementmanagement  andand  resalesresales  of of   fractionalfractional  interest’sinterest’s  longlong  term.term.   InIn  otherother  

words,words,  solutionssolutions  thatthat  cancan  helphelp  developersdevelopers  sellsell  resortresort  homes,homes,  faster,faster,  withwith  moremore  profitprofit  andand  withwith   lessless  riskrisk  

andand  lessless  cost.cost.  



AllAll  ROGROG  developerdeveloper  partners,partners,   realtorrealtor  partnerspartners  andand  purchasers,purchasers,  becomebecome  partpart  of of   aa   largerlarger  globalglobal  networknetwork  

throughthrough  ROG’sROG’s  rentable,rentable,  exchangeableexchangeable  andand  resalableresalable  resortresort  homes.homes.  ROGROG  hashas  aa  growinggrowing  listlist  of of   marketingmarketing  

andand  salessales  partnerspartners   thatthat  havehave   joined joined  ROGROG  andand  areare  assistingassisting   inin  marketingmarketing  developerdeveloper  sitessites   thatthat  areare  usingusing  

TheThe  ROGROG  ModelModel  of of   Ownership.Ownership.  

ROGROG  ModelModel  BenefitsBenefits  forfor  DevelopersDevelopers  andand  Purchasers:Purchasers:  

IncreasedIncreased  ProductProduct  OfferingOffering ‐ ‐ ROG’SROG’S  Expanded Expanded   OfferingsOfferings  Ideally Ideally   Structured Structured    for  for   thethe  Economic Economic   TimesTimes  

••   ROG’SROG’S   fractionalfractional   ownershipownership  modelmodel  makesmakes   resortresort   homeshomes   availableavailable   atat   lowerlower   priceprice  

points,points,  andand  createscreates  aa  broaderbroader   rangerange  of of   priceprice  pointspoints  makingmaking   themthem  moremore  affordableaffordable  

andand  moremore  saleablesaleable,,  

••   ROG’SROG’S  wholewhole  ownershipownership  modelmodel   isis   forfor  prepre‐‐retireesretirees  andand   investorsinvestors   lookinglooking   forfor   rentalrental  

incomeincome
  
(optional)(optional)

  
oror

  
wantwant

  
severalseveral

  
monthsmonths

  
of of 

  
thethe

  
seasonseason

  
withwith

  
thethe

  
managementmanagement

  
andand

  

globalglobal  exchangeexchange  benefitsbenefits  thatthat  ROGROG  provides,provides,  

••   ROG’SROG’S   proprietaryproprietary   BuyWithFriendsBuyWithFriends   andand   BuyWithFriends.comBuyWithFriends.com   ownershipownership   modelmodel  

(which(which  isis  thethe  latestlatest  industryindustry  innovation,innovation,  createdcreated  byby  ROGROG  asas  thethe  perfectperfect  combinationcombination  

of of   wholewhole  andand  fractionalfractional  ownership)ownership)  allowsallows   likemindedlikeminded  buyersbuyers  toto  savesave  thousandsthousands  onon  

theirtheir   fractionalfractional   purchasepurchase   whenwhen   buyingbuying   aa   wholewhole   unitunit   whilewhile   receivingreceiving   thethe   addedadded  

flexibilityflexibility
  
of of 

  
wholewhole

  
ownership,ownership,

  

••   ROG’SROG’S   uniqueunique   usageusage  modelmodel   expandsexpands   thethe  marketsmarkets   toto   targettarget   andand   expandsexpands  marketmarket  

segmentssegments   of of    potentialpotential   buyers,buyers,   notnot   currentlycurrently   availableavailable   underunder   presentpresent   wholewhole  

ownershipownership  offerings,offerings,  

••   DevelopersDevelopers  nownow  havehave  muchmuch  moremore   toto  offeroffer  purchaserspurchasers   thanthan   just just  wholewhole  ownershipownership  

whichwhich  appealsappeals  toto  aa  widerwider  audienceaudience  asas  thethe  popularitypopularity  of of   fractionalfractional  ownershipownership  soars.soars.  

IncreasedIncreased  UntappedUntapped  SalesSales  ChannelsChannels   – –  ROG’sROG’s  Usage,Usage,  ExchangeExchange  and and   TradingTrading  FeaturesFeatures  ExpandsExpands  ChannelsChannels  

••   ROG’sROG’s  ModelModel   hashas   uniqueunique   usageusage   features,features,   likelike   thethe   “stacking”“stacking”   feature,feature,   forfor  multiplemultiple  

homehome usagesusages duringduring thethe samesame weekweek (s)(s) andand hashas becomebecome aa veryvery attractiveattractive featurefeature



homehome  usagesusages  duringduring   thethe   samesame  weekweek   (s)(s)  andand  hashas  becomebecome  aa  veryvery  attractiveattractive   featurefeature  

withwith  businessbusiness  owners.owners.   ItIt  opensopens  upup   thethe  broaderbroader  untappeduntapped   sellingselling   channelchannel  of of    smallsmall  

andand  mediummedium  sizesize  business,business,  

••   ROG’SROG’S   ExchangeExchange  benefitsbenefits   enablesenables   thethe   samesame   “stacking“stacking   andand   racking”racking”   featuresfeatures   toto  bebe  

realizedrealized   atat   allall   thethe   ROGROG   developerdeveloper   locationslocations   becausebecause   allall   salessales   runrun   off off    thethe   samesame  

calendar,calendar,  whetherwhether  it’sit’s  aa  1/81/8thth,,  2/82/8thth,,  4/84/8thth  oror  8/88/8thth  sale,sale,  

  

  

••   ROG’sROG’s  tradetrade  upup  oror  tradetrade  downdown  salessales  featurefeature  expandsexpands  thethe  salessales  optionsoptions  andand  increasesincreases  

thethe  targettarget  audienceaudience  toto  sellsell  to.to.  

IncreasedIncreased  ExposureExposure ‐ ‐ ROG’SROG’S  National National   &&  Global Global   Channel Channel   Partner Partner   OutreachOutreach  

ROGROG  providesprovides  aa  platformplatform  andand  ROGROG  isis  notnot  aa  developer.developer.  ROGROG  deliversdelivers  brandedbranded  nationalnational  partnerspartners  thatthat  havehave  

embracedembraced   andand   approvedapproved   thethe   qualityquality   andand   valuevalue   propositionproposition   inin   TheThe   ROGROG   Model,Model,   partnershipspartnerships   notnot  

achievableachievable
  
byby

  
anyany

  
oneone

  
developer.developer.

  

••   CPGACPGA  marketingmarketing  relationshiprelationship  asas  “Official“Official  ResortResort  HomeHome  of of   thethe  CPGA”CPGA”  

••   GroupGroup  RCIRCI  globalglobal  exchangeexchange  andand  marketingmarketing  relationshiprelationship  

••   HiFXHiFX  foreignforeign  exchangeexchange  savingssavings  

••   ChamberChamber
  
of of 

  
Commerce’sCommerce’s

  
marketingmarketing

  
relationshiprelationship

  



••   SeveralSeveral  otherother  directdirect  salessales  andand  marketingmarketing  channelchannel  partnerspartners  

IncreasedIncreased  SalesSales  VelocityVelocity ‐ ‐ ROG’SROG’S  Direct,Direct,  Indirect Indirect   and and   Developer Developer   SalesSales  ChannelsChannels  

••   ROGROG  trainstrains  developer’sdeveloper’s  salessales  reps,reps,  thethe  locallocal  realtors,realtors,  andand  cancan  deliverdeliver  nationalnational  sellingselling  

channelschannels   providingproviding   directdirect   salessales   supportsupport   andand   thethe   bestbest  marketingmarketing  materialsmaterials   inin   thethe  

industry.industry.  

IncreasedIncreased  RentalRental  TrafficTraffic  forfor  thethe  SiteSite ‐ ‐ ROG’SROG’S  Global Global   Rental Rental   MarketingMarketing   Alliances Alliances  

••   ROGROG  deliversdelivers   rentalrental  alliancesalliances   likelike   thethe  CPGA/PGACPGA/PGA   toto  drivedrive   traffictraffic   toto   thethe  developer’sdeveloper’s  

site,site,   increasingincreasing   occupanciesoccupancies   forfor   purchasers,purchasers,   whilewhile   providingproviding   prospectsprospects   toto   thethe  

developerdeveloper  forfor  futurefuture  upup  sellingselling  toto  ownership,ownership,  

••   ROGROG  alsoalso  cancan  deliverdeliver  relationshipsrelationships  withwith  GroupGroup  RCIRCI  andand  LeisurelinkLeisurelink   includingincluding  EndlessEndless  

VacationsVacations   thethe   leadingleading   nonnon‐‐hotelhotel   rentalrental   companycompany   andand   LeisurelinkLeisurelink   anan   onlineonline   rentalrental  

engineengine  thatthat  specializesspecializes  inin  deliveringdelivering  rentalrental  traffictraffic  toto  resortresort  homes,homes,  

••   ROG’sROG’s  FractionalFractional  &&  BuyWithFriendsBuyWithFriends  modelmodel  ensuresensures  hothot  bedsbeds  andand  moremore  sitesite  visitorsvisitors  

fromfrom   ownersowners   andand   theirtheir   friendsfriends   asas   renters,renters,   whichwhich   isis   aa   positivepositive   industryindustry   trendtrend   inin  

fractionalfractional
  

ownershipownership
  

projectsprojects
  

IncreasedIncreased  SalesSales  inin  thethe  LongerLonger  TermTerm   – –  ROGROG  HelpsHelps  DevelopersDevelopers  Build Build   Successful Successful   ProjectsProjects  

••   ThroughThrough  busierbusier  sitesite  traffictraffic  ROG’sROG’s  modelmodel  createscreates  aa  moremore  successfulsuccessful  project,project,  happierhappier  

customerscustomers  andand  betterbetter  resalesresales  

••   ROGROG  deliversdelivers  brandedbranded  partnerspartners  oftenoften  notnot  achievableachievable  byby  oneone  developerdeveloper  thatthat  createscreates  

nationalnational
  
exposureexposure

  



  

  

ROGROG  ModelModel  ServicesServices  Provided:Provided:  

ResortResort
  
OwnersOwners

  
GroupGroup

  
providesprovides

  
developersdevelopers

  
withwith

  
aa
  
numbernumber

  
of of 

  
servicesservices

  
underunder

  
TheThe

  
ROGROG

  
ModelModel

  
of of 

  
fractionalfractional

  

servicesservices  thatthat  havehave  beenbeen  brokenbroken  outout  intointo  threethree  distinctdistinct  andand  criticalcritical  PhasesPhases  inin  thethe  fractionalfractional  cycle:cycle:  

PhasePhase  II   FractionalFractional  PREPRE  SALESALE  SETUPSETUP  ServicesServices  forfor  thethe  ROGROG  ModelModel  

PhasePhase  IIII   FractionalFractional  MARKETINGMARKETING  &&  SALESSALES  ServicesServices  underunder  thethe  ROGROG  ModelModel  

PhasePhase  IIIIII   FractionalFractional  ASSETASSET  MANAGEMENTMANAGEMENT  ServicesServices  underunder  thethe  ROGROG  ModelModel  

PhasePhase  II   – –  FractionalFractional  PREPRE  SALESSALES  SETUPSETUP  ServicesServices  forfor  thethe  ROGROG  ModelModel  

••   ROGROG  MODELMODEL  FRACTIONALFRACTIONAL  SETUPSETUP  SERVICES:SERVICES:  

oo   ROGROG  worksworks  withwith   thethe  DEVELOPER’SDEVELOPER’S   legallegal   teamteam  onon   locallocal  andand   statestate   filingsfilings   toto  provideprovide  

ROG’sROG’s   completecomplete   legallegal   andand   operatingoperating   frameworkframework   forfor   operatingoperating   thethe   ROGROG  ModelModel   of of   

fractionalfractional  ownershipownership  atat  THETHE  PROJECT,PROJECT,  

oo   AssistAssist
  
DEVELOPER’sDEVELOPER’s

  
counsel,counsel,

  
integratingintegrating

  
ROG’sROG’s

  
legallegal

  
documentationdocumentation

  
andand

  
if if 
  
needneed

  
be,be,

  

cancan   introduceintroduce   HollandHolland   andand   KnightKnight   toto   thethe   DEVELOPERDEVELOPER   (Holland(Holland   andand   KnightKnight   isis   anan  

industryindustry  leaderleader  toto  thethe  resortresort  industry,industry,  andand  areare  familiarfamiliar  withwith  thethe  ROGROG  ModelModel  of of   legallegal  

documentationdocumentation  beingbeing  usedused  andand  areare  availableavailable  toto  accelerateaccelerate  thethe  process),process),  

oo   WeWe  wouldwould  bebe  pleasedpleased  toto  havehave  themthem  provideprovide  aa  quotequote   if if   youyou  wouldwould   likelike   toto  comparecompare  

costscosts  oror  simplysimply  assistassist  DEVELOPER’SDEVELOPER’S  counsel,counsel,  

oo   ROGROG  consultsconsults  onon  allall  aspectsaspects  of of   thethe  salessales  of of   thethe  ROGROG  ModelModel  atat  DEVELOPER’SDEVELOPER’S  SITE,SITE,  

oo   TheThe  ROGROG  
ModelModel

  
cancan

  
operateoperate

  
asas

  
aa
  
FractionalFractional

  
ModelModel

  
oror

  
asas

  
aa
  
PrivatePrivate

  
ResidenceResidence

  
ClubClub

  
forfor

  

DEVELOPERSDEVELOPERS  andand  ROGROG  willwill  assistassist  onon  choosingchoosing  aa  suitablesuitable  privateprivate  labellabel  name.name.  

oo ScheduleSchedule AA attachedattached summarizessummarizes thethe fractionalfractional agreementsagreements usedused inin thethe ROGROGModelModel



oo   ScheduleSchedule  AA  attachedattached  summarizessummarizes  thethe  fractionalfractional  agreementsagreements  usedused  inin  thethe  ROGROG  Model.Model.  

••   PREPRE ‐ ‐MARKETINGMARKETING  CONSULTINGCONSULTING  SERVICES:SERVICES:  

oo   ROGROG  consultsconsults  onon  unitunit  pricing,pricing,  unitunit  operatingoperating  costcost   schedule,schedule,  unitunit  sizes,sizes,  unitunit   layoutslayouts  

andand   FF&EFF&E   requirements,requirements,   andand   developersdevelopers   cancan   leverageleverage   manymany   of of    ROG’sROG’s   currentcurrent  

templates,templates,  

oo   ROGROG  providesprovides  recommendationsrecommendations  onon  rolloutrollout  salessales  strategies,strategies,  bothboth  fractionallyfractionally  andand  asas  

wholewhole  units,units,  includingincluding  timingtiming  onon  newnew  releasesreleases  of of   additionaladditional  homeshomes  oror  condoscondos  asas  thethe  

DEVELOPERDEVELOPER  seessees  fitfit  andand  thethe  marketmarket  dictates,dictates,  

oo   ROG’sROG’s  basebase  modelmodel  isis  thethe  salesale  of of   1/8th1/8th  fractions,fractions,  howeverhowever  experienceexperience  hashas  shownshown  thatthat  

50%50%  of of   buyersbuyers  willwill  purchasepurchase  moremore  thanthan  1/8th1/8th  includingincluding  2/8th,2/8th,  4/8th4/8th  andand  8/8ths,8/8ths,  

oo
   ROG’sROG’s

  
ModelModel

  
providesprovides

  
salessales

  
of of 

  
thethe

  
wholewhole

  
homehome

  
asas

  
wellwell

  
throughthrough

  
ROG’sROG’s

  

BuyWithFriendsBuyWithFriends  wholewhole  option,option,  andand  ROGROG  recommendsrecommends  marketingmarketing  thethe  buywithfriendsbuywithfriends  

strategystrategy  asas  aa  sociallysocially  friendlierfriendlier  versionversion  of of   wholewhole  ownership,ownership,  

oo   ROGROG   providesprovides   developersdevelopers   withwith   accessaccess   toto   ROG’sROG’s   fractionalfractional   inventoryinventory   pricingpricing  

schedules,schedules,   inventoryinventory   controlcontrol   sheetssheets   andand   numerousnumerous   otherother   templatestemplates   developeddeveloped   toto  

marketmarket  thethe  units,units,  

  

  

oo   ROGROG  willwill   consultconsult  onon   andand  provideprovide   accessaccess   toto   thethe  ROGROG  Model’sModel’s   fractionalfractional  marketingmarketing  

strategiesstrategies   andand   targettarget  markets,markets,   inin   variousvarious   areasareas   agreedagreed   to,to,   includingincluding   Canada,Canada,   US,US,  

CentralCentral  America,America,  EuropeEurope  andand  Asia.Asia.  



••   CALENDARCALENDAR  USAGEUSAGE  SYSTEM:SYSTEM:  

oo   TheThe  ROGROG  ModelModel  calendarcalendar  systemsystem   isis  simple,simple,  unique,unique,  andand   flexibleflexible  andand   managesmanages  andand  

enablesenables  thethe  fullfull  spectrumspectrum  of of   thethe  ROGROG  ModelModel  ownershipownership  andand  salessales  options,options,  includingincluding  

1/81/8thth,,  2/82/8thth,,  4/84/8thth,,  8/88/8thth  (whole)(whole)  andand   BuywithfriendsBuywithfriends  scenarios,scenarios,  

oo   TheThe  ROGROG   calendarcalendar  hashas  aa  highlyhighly  effectiveeffective   rotatingrotating   structurestructure   thatthat   isis  divideddivided   intointo  1010  

groupsgroups  of of   55  weeksweeks  (Note:(Note:  TheThe  leastleast  desirabledesirable  twotwo  weeksweeks  of of   thethe  yearyear  areare  forfor  carecare  andand  

maintenance).maintenance).
  

oo   ROG’sROG’s  calendarcalendar  uniquelyuniquely  minimizesminimizes  thethe  NARNAR  (National(National  AssociationAssociation  of of   RealtorsRealtors  studystudy  

2007)2007)   issueissue   of of    resortresort   homeshomes   sittingsitting   emptyempty   314314   daysdays   perper   yearyear   andand  maximizesmaximizes   thethe  

usageusage  andand  exchangeexchange  benefitsbenefits   forfor  purchasers,purchasers,  whilewhile  enhancingenhancing   thethe  abilityability  toto  attractattract  

rentalrental  partnershipspartnerships  toto  rentrent  atat  ROG’sROG’s  developerdeveloper  partnerpartner  sites,sites,  

oo   ROG’sROG’s   rotating,rotating,   fixedfixed   andand   exchangeableexchangeable   calendarcalendar   providesprovides   thatthat   aa   1/81/8thth   purchaserpurchaser  

selectsselects  aa  packagepackage  of of   fivefive  weeksweeks  (8(8  xx  55  weeks)weeks)  withwith  twotwo  groupsgroups  of of   fivefive  weeksweeks  formingforming  

thethe
  
commoncommon

  
“exchangeable“exchangeable

  
weeks”weeks”

  
thatthat

  
ROGROG

  
utilizesutilizes

  
toto

  
runrun

  
thethe

  
networknetwork

  
benefits,benefits,

  

oo   TheThe  exchangeableexchangeable  weeksweeks   enableenable  manymany  of of    thethe   reciprocalreciprocal  usageusage  benefits;benefits;  exchangeexchange  

featuresfeatures  andand  becomesbecomes   thethe  assetasset  managementmanagement  benefitbenefit   toto   runrun   thethe  ROGROG  Model.Model.  TheThe  

exchangeableexchangeable  weeksweeks   areare  usedused   toto   assistassist   inin  marketingmarketing   andand  promotionalpromotional   eventsevents   andand  

becomebecome   compensationcompensation   forfor  providingproviding  assetasset  managementmanagement   servicesservices  duringduring   thethe   lifelife  of of   

thethe  fractionalfractional  ownershipownership  agreement.agreement.  

••   GLOBALGLOBAL
  
EXCHANGEEXCHANGE

  
PARTNER:PARTNER:

  

oo   ROGROG  willwill   facilitatefacilitate   atat   thethe   directdirect   costcost   toto   DEVELOPERDEVELOPER   oneone   of of    ROG’sROG’s   leadingleading   globalglobal  

exchangeexchange  networknetwork  partnerspartners  forfor  entryentry  intointo  theirtheir  globalglobal  exchangeexchange  network.network.  

oo   ROGROG  managesmanages   thethe  exchangeexchange   relationshiprelationship  andand  allall  usageusage  schedulesschedules  throughthrough  thethe  ROGROG  

calendar,calendar,  

oo   ROGROG  hashas  anan  alliancealliance  withwith  thethe  world’sworld’s  leadingleading  exchangeexchange  company,company,  GroupGroup  RCIRCI  andand  thethe  

RegistryRegistry  CollectionCollection  thatthat  hashas  overover  30,00030,000  propertiesproperties  inin  moremore  thanthan  100100  countries.countries.  

oo   ROGROG  
willwill

  
arrangearrange

  
aa
  
sitesite

  
visitvisit

  
shortlyshortly

  
afterafter

  
thethe

  
startstart

  
of of 

  
thethe

  
agreement,agreement,

  

oo   TheThe  ROGROG  ModelModel  willwill  administeradminister  thethe  reciprocalreciprocal  week’sweek’s  usageusage  benefitsbenefits  forfor  allall  buyersbuyers  atat  

allall  otherother  ROGROG  LocationsLocations  andand  withinwithin  thethe  largerlarger  RegistryRegistry  CollectionCollection  exchangeexchange  network.network.  



••   UNIQUEUNIQUE  GUARANTEES:GUARANTEES:  

oo   ROGROG  cancan  provideprovide  consultingconsulting  adviceadvice  onon  offeringoffering  anyany  additionaladditional  ROGROG  guaranteesguarantees  thatthat  

cancan  bebe  mademade  availableavailable  forfor  incentiveincentive  campaignscampaigns  etc.etc.  (like(like  ROG’sROG’s  tradetrade  upup  guarantee).guarantee).  

oo   ROGROG  hashas  aa  piecepiece  of of   mindmind  guaranteeguarantee  thatthat  if if   aa  1/81/8thth  buyerbuyer  failsfails  toto  makemake  theirtheir  paymentspayments  

asas  prescribedprescribed  forfor   inin  thethe  operatingoperating  agreementsagreements  thenthen  ROGROG  stepssteps   intointo  theirtheir  shoesshoes  andand  

takestakes  overover  thethe  paymentspayments  soso  otherother  fractionalfractional  ownersowners  areare  unaffected.unaffected.  

  

  

••   FINANCINGFINANCING  ASSISTANCEASSISTANCE  

oo   ROGROG  willwill  provideprovide   financingfinancing  contactscontacts  wherewhere  possiblepossible  thatthat  knowknow  andand  understandunderstand  thethe  

ROGROG  ModelModel  of of   ownershipownership  andand  areare  activeactive  inin  financingfinancing  fractionalfractional  realreal  estate.estate.  

PhasePhase  IIII ‐ ‐ FractionalFractional  MARKETINGMARKETING  ServicesServices  underunder  thethe  ROGROG  ModelModel  

MARKETINGMARKETING  

ROGROG  providesprovides  extensiveextensive   fractionalfractional  marketingmarketing  andand   sellingselling   solutionssolutions   throughthrough  allall  phasesphases  of of    thethe   salessales  andand  

marketingmarketing  program.program.  ROGROG  assistsassists  withwith  thethe  locallocal  realtorsrealtors  duringduring  thethe  entireentire  salessales  cyclecycle  whenwhen  usingusing  thethe  ROGROG  

Model.Model.   ROGROG   makesmakes   aa   substantialsubstantial   financialfinancial   commitmentcommitment   andand   dedicatesdedicates   marketingmarketing   personnelpersonnel   toto   thethe  

project,project,   spendingspending  marketingmarketing   dollars,dollars,   aa  marketingmarketing   supportsupport   team,team,  marketingmarketing  materials,materials,   trainingtraining   tools,tools,  

brochures,brochures,   videos,videos,   ROG’sROG’s   website,website,   attendingattending   multiplemultiple   tradetrade   shows,shows,   golf golf    charitycharity   events,events,   marketingmarketing  

throughthrough
  
alliancealliance

  
partnerspartners

  
andand

  
numerousnumerous

  
otherother

  
marketingmarketing

  
activitiesactivities

  
toto

  
assistassist

  
thethe

  
DEVELOPER’SDEVELOPER’S

  
salessales

  
andand
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marketingmarketing   teamteam  duringduring   thethe  entireentire   fractionalfractional   salessales  andand  marketingmarketing  cyclecycle  of of    thethe  project.project.  HereHere   isis  aa   listlist  of of   

severalseveral  of of   thethe  servicesservices  duringduring  PhasePhase  II:II:  

••   TRAINTRAIN  &&  HIRE:HIRE:  

oo   TRAININGTRAINING   ‐‐ ROGROG  willwill  traintrain  thethe  developer’sdeveloper’s  team,team,   locallocal  realtorsrealtors  onon  thethe  ROGROG  Model.Model.  

TrainingTraining   isis  anan  ongoingongoing  processprocess  duringduring  thethe  entireentire  sellingselling  of of   thethe  projectproject  andand  ROGROG  hashas  

createdcreated
  
templatestemplates

  
thatthat

  
cancan

  
bebe

  
leveragedleveraged

  

oo   TRAININGTRAINING  BOOT BOOT   CAMP CAMP  ‐ ‐ ROGROG  willwill  kickkick  startstart  thethe  trainingtraining  atat  aa  trainingtraining  BootBoot  CampCamp  

oo   HIRE HIRE    – –  ROGROG  cancan  assistassist  developerdeveloper  andand  helphelp  toto  expandexpand  thethe  developer’sdeveloper’s  salessales  teamteam  

••   MARKETINGMARKETING  LEVERAGE:LEVERAGE:  

oo   TOOLSTOOLS   ‐‐ ROGROG   hashas   extensiveextensive   trainingtraining   toolstools   plusplus   CorporateCorporate   Brochures,Brochures,   fractionalfractional  

videos,videos,  fractionalfractional  brochures,brochures,  fractionalfractional  buyersbuyers  guides,guides,  ROG’sROG’s  website,website,  ROG’sROG’s  websitewebsite  

marketingmarketing  alliancesalliances  andand  links,links,  asas  wellwell  asas  ROG’sROG’s  Golf Golf   EventEvent  marketingmarketing  tools,tools,  

oo   COPIESCOPIES   ‐‐ ROGROG  willwill   provideprovide   aa  minimumminimum   supplysupply   of of    100100   copiescopies   of of    ROG’sROG’s   CorporateCorporate  

Brochures,Brochures,  fractionalfractional  videos,videos,   fractionalfractional  brochures,brochures,   fractionalfractional  buyersbuyers  guidesguides  andand  willwill  

provideprovide  accessaccess   toto  ROG’sROG’s  digitaldigital  assetsassets  andand  templatestemplates  wherewhere  needed,needed,  chargingcharging  onlyonly  

thethe  incrementalincremental  directdirect  printprint  costscosts  forfor  anyany  largerlarger  quantities,quantities,  

oo   PROJECT PROJECT   BROCHURE BROCHURE  ‐ ‐ ROGROG  hashas  developeddeveloped  aa  compellingcompelling  combinedcombined  projectproject  brochure,brochure,  

ROGROG
  

brochurebrochure
  

andand
  

FractionalFractional
  

brochurebrochure
  

thatthat
  

ROGROG
  

cancan
  

bebe
  

createdcreated
  

withwith
  

thethe
  

assistanceassistance
  

of of   thethe  DEVELOPER’SDEVELOPER’S  marketingmarketing  team.team.  

oo   TRADE TRADE    SHOW SHOW    ‐‐ ROGROG   hashas   participatedparticipated   inin   overover   1212   fractionalfractional   andand   consumerconsumer   tradetrade  

showsshows   inin   Canada,Canada,   USUS   andand   UKUK   andand   willwill   provideprovide   expertiseexpertise   andand   consultingconsulting   onon   thethe  

strategystrategy  andand  materialsmaterials  required.required.  ROGROG  willwill  bebe  involvedinvolved  inin  severalseveral  showsshows  inin  20092009  andand  

willwill  bebe  activelyactively  marketingmarketing  atat  thosethose  events,events,  

oo   MISC MISC   ‐‐ ROGROG  willwill  provideprovide  consultingconsulting  feedbackfeedback  onon  additionaladditional  marketingmarketing  strategiesstrategies  andand  

campaignscampaigns
  
asas

  
required.required.

  



  

  

••   SALESSALES  

oo
   LEADLEAD  GENERATION GENERATION 

   ‐‐
ROGROG

  
drivesdrives

  
leadsleads

  
andand

  
prospectsprospects

  
toto

  
purchasepurchase

  
throughthrough

  
licensedlicensed

  

agentsagents   andand   drivesdrives   rentalrental   bookingsbookings   forfor   rentingrenting   unitsunits   asas  well.well.   ROGROG   isis   notnot   aa   rentalrental  

manager.manager.  ThroughThrough  thethe  rentalrental  managermanager  valuevalue  isis  createdcreated  byby  usingusing  ROGROG  rentalrental  alliancesalliances  

andand  thethe  toolstools  thatthat  ROGROG  hashas  created:created:  

   ROG’sROG’s  CPGACPGA  marketingmarketing  alliancealliance  ‐‐ withwith  3,5003,500  golf golf   prospros  andand  1,000,0001,000,000  golfersgolfers  

theythey  representrepresent  atat  overover  1,3001,300  golf golf   clubsclubs  acrossacross  CanadaCanada  

   ROG’sROG’s   powerfulpowerful   Golf Golf    TournamentTournament   CharityCharity   ProgramProgram   (GTCP)(GTCP)   leveragesleverages   thethe  

inventoryinventory
  
of of 

  
800800

  
villavilla

  
weeksweeks

  
thatthat

  
ROGROG

  
currentlycurrently

  
managesmanages

  
atat

  
thethe

  
famedfamed

  
30003000

  

acreacre   PGAPGA   VillageVillage   resortresort   inin   S.S.   Florida.Florida.   ROGROG   hashas   completedcompleted   overover   9090   GTCPGTCP  

eventsevents   withwith   averageaverage   leadsleads   generatedgenerated   of of    100100   leadsleads   perper   event.event.   ROGROG  

anticipatesanticipates  overover  100100  eventsevents  inin  20092009  alone.alone.  

   ROG’sROG’s   GroupGroup   RCIRCI   globalglobal   alliancealliance   willwill   commencecommence   inin   earlyearly   20092009   andand   willwill  

featurefeature   ROGROG   projectsprojects   inin   theirtheir   resortresort   rentalrental   networknetwork   (one(one   of of    thethe   world’sworld’s  

largestlargest  nonnon‐‐hotelhotel  rentalrental  managementmanagement  groups),groups),  

   ROG’sROG’s
  
extensiveextensive

  
tradetrade

  
showshow

  
marketingmarketing

  
strategystrategy

  
includesincludes

  
multiplemultiple

  
showsshows

  

annuallyannually  inin  Canada,Canada,  USUS  andand  Europe,Europe,  

   ROG’sROG’s  websitewebsite  andand  webweb  marketingmarketing  linkslinks  andand  alliancesalliances  isis  expandingexpanding  andand  withwith  

groupsgroups   likelike  Golf Golf   FitnessFitness  magazine,magazine,  HotelHotel   Interactive,Interactive,  OPPOPP  UK,UK,  HiFX,HiFX,  LeisureLeisure  

LinkLink  andand  ChambersChambers  of of   CommerceCommerce  ROGROG  willwill  bebe  marketingmarketing  DEVELOPERDEVELOPER  sites,sites,  

   OurOur   directdirect   salessales   alliancesalliances   cancan   bebe   activatedactivated   bothboth   onsiteonsite   andand   offsiteoffsite   toto  

complimentcompliment   thethe   developers’developers’   salessales   team.team.   AA   realtorrealtor   affiliateaffiliate   networknetwork   isis  

growinggrowing  andand  willwill  exceedexceed  20,00020,000  inin  2009,2009,  

 OurOur existingexisting databasedatabase ofof prospects.prospects.



   OurOur  existingexisting  databasedatabase  of of   prospects.prospects.  

PhasePhase  IIIIII ‐ ‐ FractionalFractional  ASSETASSET  MANAGEMENTMANAGEMENT  ServicesServices  underunder  thethe  ROGROG  ModelModel  

NowNow  startsstarts  thethe  longlong  assetasset  managementmanagement  cyclecycle  wherewhere  thethe  ROGROG  ModelModel  providesprovides  completecomplete  postpost  salessales  assetasset  

managementmanagement   servicesservices   forfor   thethe  developerdeveloper  asas  wellwell  asas   thethe  purchasers.purchasers.  ROG’sROG’s   fractionalfractional  markmark‐‐upup  andand   thethe  

rentablerentable
  
exchangeableexchangeable

  
weeksweeks

  
allowsallows

  
ROGROG

  
servicesservices

  
toto

  
continuecontinue

  
assetasset

  
managingmanaging

  
thethe

  
purchaserspurchasers

  
usage,usage,

  

exchangesexchanges  andand  financialfinancial  reportingreporting  duringduring  thethe  lifelife  of of   thethe  project:project:  

••   DURINGDURING  andand  POSTPOST  SALESALE  

oo   AssistAssist  onon  salessales  closingsclosings  &&  bankingbanking  administrationadministration  

oo   CollectionCollection  andand  billbill  paymentspayments  onon  behalf behalf   of of   thethe  fractionalfractional  ownersowners  

oo
   QuarterlyQuarterly

  
communicationcommunication

  
toto

  
allall

  
ownersowners

  

oo   SemiSemi  annualannual  reportingreporting  toto  allall  ownersowners  

oo   SupervisionSupervision  of of   thethe  propertyproperty  managementmanagement  issuesissues  forfor  ownersowners  

oo   SupervisionSupervision  of of   thethe  rentalrental  managementmanagement  forfor  ownersowners  

oo   SupervisionSupervision  of of   thethe  repairrepair  &&  maintenancemaintenance  issuesissues  forfor  ownersowners  

oo   UsageUsage  managementmanagement  atat  thethe  homehome  locationlocation  

  

  

oo   UsageUsage  exchangeexchange  managementmanagement  toto  otherother  ROGROG  locationslocations  

oo   UsageUsage  exchangeexchange  managementmanagement  withwith  ROG’SROG’S  exchangeexchange  partnerspartners  

oo   RentalRental  alliancealliance  managementmanagement  helpinghelping  toto  drivedrive  rentalrental  traffictraffic  toto  thethe  sitesite  andand  ownersowners  



oo   ResaleResale  managementmanagement  of of   allall  fractionalfractional  resale’sresale’s  

oo   DevelopersDevelopers  willwill  havehave  anan  establishedestablished  propertyproperty  managementmanagement  agreementagreement   inin  placeplace  andand  

willwill  bebe  requiredrequired  toto  arrangearrange  anan  establishedestablished  rentalrental  managermanager  toto  facilitatefacilitate  onsiteonsite  checkcheck  

in,in,  cleaningcleaning  of of   thethe  homeshomes  andand  keyingkeying  entryentry  forfor  purchasers.purchasers.  

oo   DeveloperDeveloper  &&  ROGROG  willwill  developdevelop  thethe  operatingoperating  budgetbudget  underunder  thethe  ROGROG  modelmodel  thatthat  willwill  

incorporateincorporate  allall  thethe  developer’sdeveloper’s  costs,costs,  unitunit  operatingoperating  costscosts  andand  ROG’sROG’s  adminadmin  cost.cost.  

CostsCosts  andand  TimingTiming  

ROGROG   hashas   developeddeveloped   anan   affordableaffordable   turnkeyturnkey   solutionsolution   describeddescribed   above,above,   thatthat   cancan   savesave   hundredshundreds   of of   

thousandsthousands  of of   dollarsdollars  onon   legal,legal,  marketing,marketing,   salessales  andand  operationaloperational  costscosts   throughoutthroughout   thethe   lifelife  of of   offeringoffering  aa  

completecomplete  FractionalFractional  OwnershipOwnership  solution.solution.  ROGROG  hashas  developeddeveloped  anan  affordableaffordable   feefee  structurestructure  thatthat  makesmakes   itit  

effortlesseffortless  andand  inexpensiveinexpensive  toto  adoptadopt  thethe  turnkeyturnkey  ROGROG  Model.Model.  AnAn  effectiveeffective  salessales  performanceperformance  commissioncommission  

willwill  bebe  establishedestablished  byby  thethe  DEVELOPERDEVELOPER  andand  ROGROG  andand  willwill  allowallow  severalseveral  channelschannels  toto  activelyactively  getget  behindbehind  thethe  

sellingselling  of of   thethe  DEVELOPER’SDEVELOPER’S  site.site.  

DEVELOPERDEVELOPER  willwill  provideprovide  thethe  followingfollowing  considerationconsideration  forfor  thethe  provisionprovision  of of   thethe  servicesservices  setset  outout  above:above:  

1.1.   INITIALINITIAL  SETUP SETUP   RETAINERRETAINER ‐ ‐ $________$________  USDUSD  toto  ROGROG  asas  aa  smallsmall  oneone‐‐timetime  feefee  toto  covercover  ROG’sROG’s  costscosts  

andand   timetime   toto   havehave   oneone   oror   moremore   seniorsenior   managementmanagement   visitvisit   andand   inspectinspect   thethe   site,site,   reviewreview   allall  

DEVELOPERDEVELOPER  materialsmaterials  andand  consultconsult  duringduring  anan  initialinitial  oneone  toto  twotwo  dayday  visit.visit.  ActivitiesActivities  contemplatedcontemplated  

inin  thethe  agreementagreement  willwill  bebe  discusseddiscussed  atat  thisthis  timetime  (Retainer(Retainer  isis  nonnon  refundablerefundable  andand  variesvaries  basedbased  onon  

traveltravel
  
timetime

  
andand

  
location).location).

  
FeeFee  – –   toto  bebe  agreed agreed   upon,upon,  TimingTiming  – –   toto  bebe  agreed agreed   upon.upon.

  

2.2.   CONSULTINGCONSULTING  RETAINERRETAINER  ((MONTHLY)MONTHLY)   – –  DuringDuring  thethe  veryvery  detaileddetailed  andand  criticalcritical  setupsetup  andand  consultingconsulting  

period,period,  ROGROG  chargescharges  anan  affordableaffordable  monthlymonthly  retainerretainer  paidpaid  atat  thethe  beginningbeginning  of of   eacheach  month.month.  FeeFee  – –   

toto  bebe  agreed agreed   upon,upon,  TimingTiming  – –   toto  bebe  agreed agreed   upon.upon.  

3.3.   LICENSE LICENSE   FEE FEE   PERPER  UNIT UNIT    – –  ForFor  managing,managing,  licensinglicensing  thethe  ROGROG  ModelModel  andand  administeringadministering  thethe  program,program,  

duringduring
  
thethe

  
lifelife

  
of of 

  
thethe

  
fractionalfractional

  
agreements,agreements,

  
thethe

  
DEVELOPERDEVELOPER

  
andand

  
ROGROG

  
agreeagree

  
onon

  
aa
  
perper

  
unitunit

  

licensinglicensing  feefee  equalequal  toto  aa  flatflat  dollardollar  amountamount  onon  thethe  salesale  of of   eacheach  fractionalfractional  interest.interest.  TheThe  licenselicense  feefee  

isis  mademade  possiblepossible  throughthrough  thethe   incrementalincremental  fractionalfractional  markmark‐‐upsups  thatthat  areare  builtbuilt   intointo  thethe   fractionalfractional  
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sellingselling  priceprice  aboveabove  whatwhat  topicstopics  andand  issuesissues  relatingrelating  toto  locallocal  adaptationadaptation  of of   thethe  ROGROG  Models:Models:  legallegal  

structure,structure,   calendarcalendar   system,system,   unitunit   styles,styles,   unitunit   floorfloor   plans,plans,   unitunit   pricing,pricing,   unitunit   budgets,budgets,   creativecreative  

collateral,collateral,   timingtiming   releasesreleases   andand  numerousnumerous  otherother   topicstopics   relatingrelating   toto   allall   aspectsaspects  of of    thethe   salessales   andand  

marketingmarketing  fractionalfractional  platformplatform  willwill  bebe  agreedagreed  uponupon  atat  thisthis  time.time.  

4.4.   SALESSALES ‐ ‐ ThroughThrough  aa  licensedlicensed  brokerbroker  networknetwork  thatthat  ROGROG  cancan  introduce,introduce,  aa  salessales  referral/commissionreferral/commission  

willwill  bebe  paidpaid  onon   salessales   referredreferred   throughthrough   thethe   agentsagents  marketingmarketing   efforts.efforts.   InIn   addition,addition,  ROGROG   agentsagents  

leadsleads  purchasepurchase  directdirect   fromfrom   thethe  developerdeveloper   (not(not  usingusing  thethe  ROGROG  Model),Model),  thethe  agentagent  willwill   receivereceive  aa  

referralreferral  commission.commission.  

  

  

5.5.   TheThe  agreementagreement  shallshall  continuecontinue  untiluntil  thethe  fractionalfractional  salessales  developmentdevelopment  isis  completedcompleted  exceptexcept  thatthat  If If   

aa  minimumminimum  of of    ____1/8th ____1/8th   interestsinterests  havehave  notnot  beenbeen  soldsold  usingusing   thethe  ROGROG  ModelModel  byby  DecDec  31,31,  2009,2009,  

eithereither  partyparty  willwill  havehave  rightsrights  toto  exitexit  thethe  agreementagreement  afterafter  whichwhich  thethe  ROGROG  ModelModel  willwill  notnot  bebe  usedused  inin  

thethe  sellingselling  of of   thethe  resortresort  homes.homes.  

6.6.   AnyAny  additionaladditional  expensesexpenses  willwill  bebe  approvedapproved  inin  advanceadvance  byby  thethe  DEVELOPER.DEVELOPER.  

OtherOther  MattersMatters  

••   TheThe  DEVELOPERDEVELOPER  agreesagrees  thatthat  ROGROG  willwill  bebe  thethe  exclusiveexclusive  providerprovider  of of   fractionalfractional  ownershipownership  

of of    salessales  marketingmarketing   andand  managementmanagement   servicesservices  withwith   respectrespect   toto   thethe   vacationvacation   propertyproperty  

projectproject  describeddescribed  inin  thisthis  AgreementAgreement  duringduring  thethe  timetime  thatthat  thisthis  AgreementAgreement  isis  inin  force.force.  



••   EachEach   of of    ROGROG   andand   DEVELOPERDEVELOPER   acknowledgeacknowledge   thatthat   itit   willwill   bebe   receivingreceiving   confidentialconfidential  

informationinformation   fromfrom   thethe   otherother   concerningconcerning   thethe   ROGROG  modelmodel   andand   itsits   implementationimplementation   andand  

concerningconcerning   thethe   projectproject   andand   theythey   agreeagree   thatthat   theythey   willwill   maintainmaintain   thethe   confidentialconfidential  

informationinformation   receivedreceived  byby  eacheach  of of    themthem   respectivelyrespectively   inin   strictstrict   confidenceconfidence  andand  willwill  useuse   itit  

onlyonly  forfor  thethe  purposespurposes  of of   performingperforming  theirtheir  respectiverespective  obligationsobligations  underunder  thisthis  Agreement.Agreement.  

UponUpon  terminationtermination  of of   thethe  Agreement,Agreement,  allall  confidentialconfidential  informationinformation  willwill  bebe  returnedreturned  toto  thethe  

otherother  party.party.  

••   InIn  thethe  eventevent  thatthat  aa  partyparty  breachesbreaches  anyany  of of   thethe  materialmaterial  provisionsprovisions  of of   thisthis  AgreementAgreement  andand  

failfail   toto   curecure   thethe  breachbreach  withinwithin   thirtythirty   (30)(30)  daysdays  of of    thethe  deliverydelivery  of of   writtenwritten  noticenotice  byby   thethe  

otherother   partyparty   toto   thatthat   effect,effect,   oror   inin   thethe   eventevent   aa   partyparty   becomesbecomes   insolventinsolvent   oror  makesmakes   anan  

assignmentassignment  forfor  thethe  benefitbenefit  of of   itsits  creditorscreditors  oror  aa  receiver,receiver,  trusteetrustee  oror  aa  liquidationliquidation  agentagent  isis  

appointedappointed   oror   aa   petitionpetition   inin   bankruptcybankruptcy   seekingseeking   rere‐‐organizationorganization   arrangementarrangement   oror  

readjustmentreadjustment  of of   debtsdebts   isis  made,made,  thenthen  thethe  otherother  partyparty  maymay  terminateterminate  thisthis  AgreementAgreement  byby  

givinggiving  notice.notice.  

••   ThisThis  AgreementAgreement   shallshall  notnot  bebe  construedconstrued   soso  asas   toto  createcreate  aa  partnership,partnership,   joint joint  ventureventure  oror  

commoncommon  enterpriseenterprise  betweenbetween  ROGROG  andand  thethe  DEVELOPER.DEVELOPER.  

••   NeitherNeither  partyparty  shallshall  bebe  liableliable  forfor  thethe  debtsdebts  oror  obligationsobligations  of of   thethe  otherother  andand  eacheach  partyparty  shallshall  

limitlimit   itsits  activitiesactivities  pursuantpursuant   toto   thisthis  AgreementAgreement   toto  thatthat  of of    thethe   functionsfunctions  andand  servicesservices  setset  

outout
  
herein.herein.

  

••   ThisThis   AgreementAgreement  maymay   bebe   amendedamended   oror  modifiedmodified   atat   anyany   timetime   byby   thethe   partiesparties   butbut   onlyonly  

pursuantpursuant  toto  anan  instrumentinstrument  inin  writingwriting  signedsigned  byby  bothboth  of of   them.them.  

••   ThisThis   AgreementAgreement   shallshall   notnot   bebe   assignedassigned   inin  wholewhole   oror   inin   partpart  withoutwithout   thethe   priorprior  writtenwritten  

consentconsent  of of   thethe  otherother  party.party.  

••   EachEach
  
partyparty

  
willwill

  
dodo

  
oror

  
causecause

  
toto

  
bebe

  
donedone

  
suchsuch

  
furtherfurther

  
actsacts

  
oror

  
deliverdeliver

  
causecause

  
toto

  
bebe

  
delivereddelivered

  

suchsuch  additionaladditional  documents,documents,  agreementsagreements  andand  assurancesassurances  asas  maymay  reasonablyreasonably  bebe  requiredrequired  



  

  

inin  orderorder  toto  carrycarry  intointo  effecteffect  thethe  provisionsprovisions  of of   thisthis  Agreement.Agreement.  

••   ROGROG   cancan   provideprovide   aa   ConversionConversion   optionoption   toto   somesome   oror   allall   of of    thethe   existingexisting   ownersowners   atat   thethe  

DEVELOPERSDEVELOPERS  discretiondiscretion   if if    itit   isis  deemeddeemed  beneficialbeneficial   toto   thethe  ongoingongoing  sellingselling  successsuccess  of of    thethe  

unsoldunsold  fractionalfractional   interests.interests.  TheThe  detailsdetails  of of   conversionsconversions  cancan  bebe  discusseddiscussed  onceonce  thethe  termsterms  

aboveabove  areare  agreedagreed  to.to.  

WeWe   areare   veryvery   excitedexcited   toto   havehave   thethe   opportunityopportunity   toto   participateparticipate   andand   ROGROG   lookslooks   forwardforward   toto   aa   successfulsuccessful  

projectproject
  
sellsell

‐‐
out.out.

  

20092009  isis  goinggoing  toto  bebe  aa  bannerbanner  yearyear  andand  thethe  timingtiming  hashas  nevernever  beenbeen  betterbetter  toto  bebe  launchinglaunching  aa  greatgreat  fractionalfractional  

ownershipownership  modelmodel  strategy.strategy.  

If If   thethe  foregoingforegoing  meetsmeets  withwith  youryour  approvalapproval  pleaseplease  soso  indicateindicate  byby  signingsigning  below.below.  

BestBest  Regards,Regards,  

ResortResort  OwnersOwners  GroupGroup  Ltd.Ltd.  

BY:BY:   _________ ___________________________________________  

GaryGary  W.W.  Carter,Carter,  CEOCEO  

AgreedAgreed  andand  acceptedaccepted  thisthis       dayday  of of      ,,  2008.2008.  



g eedg eed a da d acceptedaccepted t st s ______________________________________ dayday oo ________________________,______, 008008

BY:BY:   __________ ______________________________________________  

PresidentPresident  

  

  

ScheduleSchedule  AA  

□□ BackgroundBackground



□□   BackgroundBackground  

ROGROG
  
hashas

  
investedinvested

  
overover

  
$500,000$500,000

  
onon

  
allall

  
thethe

  
requiredrequired

  
legallegal

  
agreementsagreements

  
toto

  
runrun

  
thethe

  
ROGROG

  
modelmodel

  
inin

  
variousvarious

  

 jurisdictions jurisdictions   inin   Canada,Canada,   USAUSA   andand   cancan   efficientlyefficiently   adaptadapt   thethe   structurestructure   toto   accommodateaccommodate   forfor   thethe   locallocal  

requirementsrequirements  inin  otherother  countriescountries  workingworking  withwith  thethe  locallocal  councilcouncil  forfor  thethe  developerdeveloper  andand  theirtheir  site.site.  

□□   FractionalFractional  AgreementAgreement  of of   PurchasePurchase  andand  SaleSale  

ThisThis  documentdocument  outlinesoutlines  thethe  basicbasic  salessales  agreementagreement  including:including:  

oo   UnitUnit
  
andand

  
fractionalfractional

  
packagepackage

  
numbernumber

  
beingbeing

  
purchase,purchase,

  

oo   BeneficialBeneficial  OwnershipOwnership  AgreementAgreement  

oo   PricePrice  

oo   FeesFees  

□□   CoCo
‐‐
ownershipownership

  
AgreementAgreement

  

ThisThis  documentdocument  outlinesoutlines  thethe  detailsdetails  of of   thethe  fractionalfractional  agreementagreement  andand  introducesintroduces  allall  thethe  relevantrelevant  fractionalfractional  

definitionsdefinitions  andand  obligationsobligations  of of   thethe  ownerowner  andand  thethe  OperatorOperator  (ROG);(ROG);  

oo   RulesRules  andand  regulationsregulations  

oo   OperationsOperations  

oo   UsageUsage  

oo   OperatingOperating  weeksweeks  

oo   RotationRotation  of of   CalendarCalendar  

oo   BankingBanking  

oo   DefaultDefault  



oo   TrusteeTrustee  

oo   TerminationTermination  

oo   OwnershipOwnership  percentagepercentage  

□□   CalendarCalendar  

TheThe  calendarcalendar  detailsdetails  thethe  weeksweeks  beingbeing  providedprovided  toto  purchaser.purchaser.  

  

  

□□   LandLand  trusttrust  AgreementAgreement  

WhenWhen   aa   propertyproperty   isis   ownedowned   byby   thethe   TrustTrust   andand   notnot   directlydirectly   transferredtransferred   toto   thethe   owner,owner,   thethe   landland   trusttrust  

agreementagreement  outlinesoutlines  whowho  thethe  trusteetrustee  isis  andand  whatwhat  theirtheir  rolerole  andand  obligationsobligations  areare  toto  thethe  owners.owners.  

□□   PowerPower  of of   AttorneyAttorney  

ROG,ROG,  asas  assetasset  manager,manager,  actsacts  onon  behalf behalf   of of   allall  88  interestsinterests  toto  ensureensure  thethe  operationoperation  of of   thethe  unitunit  isis  possiblepossible  forfor  

itemsitems  suchsuch  as;as;  

oo   BillBill  payingpaying  

oo   BankingBanking  



oo  
CondoCondo

  

associationassociation
  

liaisonliaison
  

andand
  

votingvoting
  

oo   FurnitureFurniture  replacement,replacement,  etcetc  

□□   OccupancyOccupancy  LicenseLicense  AgreementAgreement  

ThisThis  agreementagreement  allowsallows  thethe  operatoroperator  accessaccess  toto  thethe  unitsunits  duringduring  thethe  operatoroperator  weeks.weeks.  

□□   AdditionalAdditional  SchedulesSchedules  

oo   DescriptionDescription  of of   ItemsItems  

oo   StandardStandard  FeaturesFeatures  andand  SpecificationsSpecifications  

oo   FloorFloor  PlanPlan  

oo   SiteSite  MapMap  































  

Fractional Ownership is Hot andFractional Ownership is Hot and  Resort Owners GroupResort Owners Group  is Hotter!is Hotter!  
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ROG’s ChronologyROG’s Chronology

The following is a short chronology on how ROG has developed North America's mostThe following is a short chronology on how ROG has developed North America's most

affordable and most flexible Resort Home ownership model - The ROG Model.affordable and most flexible Resort Home ownership model - The ROG Model.
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1.1.   Beta TestBeta Test

••   ROG’s Founder sold eight owners using The ROG Fractional Model on a golf course inROG’s Founder sold eight owners using The ROG Fractional Model on a golf course in

Scottsdale, Arizona.Scottsdale, Arizona.

••   ROG's Fractional model solved all of the hurdles and issues of Timeshare and WholeROG's Fractional model solved all of the hurdles and issues of Timeshare and Whole
Ownership.Ownership.

2. 2. Test Test PhasePhase

••   After months of creative development, ROG’s Founder sold 144 fractional interests atAfter months of creative development, ROG’s Founder sold 144 fractional interests at

the 3,000 acre "Award Winning" PGA Village (Port St. Lucie) Florida project, usingthe 3,000 acre "Award Winning" PGA Village (Port St. Lucie) Florida project, using

The ROG Fractional Model.The ROG Fractional Model.

••   This was done with no website, no marketing tools and none of the current alliancesThis was done with no website, no marketing tools and none of the current alliances

or partnerships that ROG has currently secured.or partnerships that ROG has currently secured.

••   The benefits of The ROG Fractional Model were so compelling that many buyersThe benefits of The ROG Fractional Model were so compelling that many buyers
purchased all of the fractions (whole ownership with their friends and family).purchased all of the fractions (whole ownership with their friends and family).

••   ROG currently manages and rents those homes in Florida on behalf of the buyers.ROG currently manages and rents those homes in Florida on behalf of the buyers.

3. 3. Alliance Building Alliance Building Phase Phase in 2in 2008008

••   With a rapidly declining real estate market throughout North America, ROG decidedWith a rapidly declining real estate market throughout North America, ROG decided

to focus less on short term sales. ROG recognized the opportunity and chose toto focus less on short term sales. ROG recognized the opportunity and chose to

evolve The ROG Model into a Global Fractional Ownership Platform so it could beevolve The ROG Model into a Global Fractional Ownership Platform so it could be
licensed to developers. ROG's business plan was to license the platform to highlicensed to developers. ROG's business plan was to license the platform to high

  



quality independent developers while continuing to enhance The ROG Model forquality independent developers while continuing to enhance The ROG Model for
consumers and small business owners.consumers and small business owners.

••   Several new features, exceptional benefits and creative whole ownership optionsSeveral new features, exceptional benefits and creative whole ownership options
were added to The ROG Model (See ROG’s Buyers Guide).were added to The ROG Model (See ROG’s Buyers Guide).

••   ROG began signing National and International alliances in 2008 with value addedROG began signing National and International alliances in 2008 with value added
Resort Home partners that could see the potential to turn The ROG Model into theResort Home partners that could see the potential to turn The ROG Model into the

industry leading Fractional and Whole Ownership model.industry leading Fractional and Whole Ownership model.

••   Having "Best of Breed" alliances would strengthen the platform's legal structures andHaving "Best of Breed" alliances would strengthen the platform's legal structures and
sales channels for developers while consumers would benefit from the enhancedsales channels for developers while consumers would benefit from the enhanced
usage & exchange benefits, rental income potential and asset management features.usage & exchange benefits, rental income potential and asset management features.

••   The new features and alliances helped to align ROG's interests with developers andThe new features and alliances helped to align ROG's interests with developers and

attracted top sales teams wanting to sell locations that were using The ROG Model.attracted top sales teams wanting to sell locations that were using The ROG Model.

••   Unlike any other fractional platform in North America, ROG has added alliancesUnlike any other fractional platform in North America, ROG has added alliances

including the CPGA in Canada (lead generation and rental alliance), Intrawest'sincluding the CPGA in Canada (lead generation and rental alliance), Intrawest's

Resort2Resort (R2R) (exchanges), Group RCI (global leader in exchange {4 millionResort2Resort (R2R) (exchanges), Group RCI (global leader in exchange {4 million

customers} and developer leads; Group RCI signed a long term alliance to marketcustomers} and developer leads; Group RCI signed a long term alliance to market
The ROG Model), Leisure Link (leading rental portal alliance signed), N5R (leadThe ROG Model), Leisure Link (leading rental portal alliance signed), N5R (lead

generation and marketing alliance), Holland & Knight (national leading legal firm withgeneration and marketing alliance), Holland & Knight (national leading legal firm with

over 24 offices), HiFX (foreign exchange savings and lead generation alliance) andover 24 offices), HiFX (foreign exchange savings and lead generation alliance) and

several new value added partnerships are currently pending.several new value added partnerships are currently pending.

••   In late 2008 ROG evolved The ROG Model once again, creating the BEST of wholeIn late 2008 ROG evolved The ROG Model once again, creating the BEST of whole

and the BEST of fractional ownership and registered the new BuyWithFriends (BWF)and the BEST of fractional ownership and registered the new BuyWithFriends (BWF)
option and secured BuyWithFriends.com. BWF is whole ownership, ownedoption and secured BuyWithFriends.com. BWF is whole ownership, owned

fractionally where the owners socially network their Resort Home and own the entirefractionally where the owners socially network their Resort Home and own the entire
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fractionally, where the owners socially network their Resort Home and own the entirefractionally, where the owners socially network their Resort Home and own the entire

home fractionally with people they know and like. Buying whole can save hundredshome fractionally with people they know and like. Buying whole can save hundreds

of thousands of dollars over the equivalent fractional price, while still owningof thousands of dollars over the equivalent fractional price, while still owning

fractionally.fractionally.

••   BuyWithFriends was the featured cover story on the Canadian Resort Magazine. FourBuyWithFriends was the featured cover story on the Canadian Resort Magazine. Four

additional stories are pending.additional stories are pending.

••   ROG's CEO spoke at three National Developer Conferences in the fall of 2008,ROG's CEO spoke at three National Developer Conferences in the fall of 2008,
including the Global 2nd Home Conference in LA, at the Buyers International Tradeincluding the Global 2nd Home Conference in LA, at the Buyers International Trade

Alliance and Conference in Colorado Springs and at the Canadian Resort InvestmentAlliance and Conference in Colorado Springs and at the Canadian Resort Investment
Conference in Kelowna, BC.Conference in Kelowna, BC.

••   With The ROG Model complete, and dozens of developers requesting The ROG Model,With The ROG Model complete, and dozens of developers requesting The ROG Model,

ROG created the ROG Licensing Model allowing multiple developer projects, inROG created the ROG Licensing Model allowing multiple developer projects, in
multiple markets, to access The ROG Model at once.multiple markets, to access The ROG Model at once.

••   The first three of several large sales forces were also attracted to ROG late in 2008,The first three of several large sales forces were also attracted to ROG late in 2008,
which will allow ROG to scale in 2009.One pending global sales alliance currently haswhich will allow ROG to scale in 2009.One pending global sales alliance currently has

60,000 real estate agents signed up to sell and ROG is potentially the fractional60,000 real estate agents signed up to sell and ROG is potentially the fractional

model on the global portal.model on the global portal.

  



4. 4. Growth Phase Growth Phase - Q4 - Q4 2008:2008:

••   In October 2008, ROG licensed the ROG Model to a second great project, RABASKA.In October 2008, ROG licensed the ROG Model to a second great project, RABASKA.
RABASKA is an award winning development located on a golf course at the #1 skiRABASKA is an award winning development located on a golf course at the #1 ski
resort in Eastern North America. In December 2008, RABASKA won the Gold Awardresort in Eastern North America. In December 2008, RABASKA won the Gold Award

for "Best Ski Development in the World", and won Gold in Canada as the “Best Golffor "Best Ski Development in the World", and won Gold in Canada as the “Best Golf
Development in Canada”. In December 2008, ROG launched the first four homes.Development in Canada”. In December 2008, ROG launched the first four homes.

••  
In October 2008, ROG licensed ROG's first Private Fractional Residence Club at theIn October 2008, ROG licensed ROG's first Private Fractional Residence Club at theaward winning $1.5 Billion Borrego Springs Private Residence Club in California nearaward winning $1.5 Billion Borrego Springs Private Residence Club in California near
San Diego. Its Golf Course was awarded “Top 5 New Golf Courses in North America”San Diego. Its Golf Course was awarded “Top 5 New Golf Courses in North America”
by Golf Digest Magazine. The project is set among 640,000 acres of protected stateby Golf Digest Magazine. The project is set among 640,000 acres of protected state

park and features a world-class spa. At the December 12-14park and features a world-class spa. At the December 12-14thth opening weekend opening weekend
launch, $1.1 Million was sold. The forecast is $1 Million of sales per monthlaunch, $1.1 Million was sold. The forecast is $1 Million of sales per month
throughout 2009 using The ROG Model.throughout 2009 using The ROG Model.

••   In November 2008, ROG licensed and created the “Morning Star at Red” FractionalIn November 2008, ROG licensed and created the “Morning Star at Red” Fractional

Ownership Program at Red Mountain in interior BC. Red Mountain was awarded theOwnership Program at Red Mountain in interior BC. Red Mountain was awarded the
 “6 “6thth Best Ski Area in North America” in SKI magazine. The developer is using all Best Ski Area in North America” in SKI magazine. The developer is using all

aspects of The ROG Model. The official Morning Star at Red launch date is January 5aspects of The ROG Model. The official Morning Star at Red launch date is January 5 thth  

2009.2009.

••   Four of North America’s premier resort projects are using the ROG Model with fullFour of North America’s premier resort projects are using the ROG Model with full

reciprocal use to owners. In December 2008, eight additional projects were referredreciprocal use to owners. In December 2008, eight additional projects were referred
to ROG from ROG’s alliances, and sources. ROG believes that several new licensesto ROG from ROG’s alliances, and sources. ROG believes that several new licenses

will be signed in Q1 - 2009.will be signed in Q1 - 2009.

5. 5. 2009 2009 Growth Growth Phase:Phase:

••   ROG has in excess of 30 projects totaling several billion dollars in the ROG pipelineROG has in excess of 30 projects totaling several billion dollars in the ROG pipeline

plus, several new sales alliances and marketing deals.plus, several new sales alliances and marketing deals.

ROG Revenue Model Comment:ROG Revenue Model Comment:

••

   With developer’s estimated sales per month of only aWith developer’s estimated sales per month of only a single homesingle home, the revenue, the revenue
from one site would top $700,000 for from one site would top $700,000 for 2009. This does not take into acc2009. This does not take into account revenueount revenue
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generated from other sources on this site such as ROG operating fees, retainedgenerated from other sources on this site such as ROG operating fees, retained

weeks or resales.weeks or resales.

••   ROG currently has four active projects with several more projects in the pipeline, andROG currently has four active projects with several more projects in the pipeline, and
could scale the revenue model across many projects and many countriescould scale the revenue model across many projects and many countries

••   It becomes clear to see that with only 20M shares outstanding, how this becomes aIt becomes clear to see that with only 20M shares outstanding, how this becomes a

highly profitable investment opportunity.highly profitable investment opportunity.

Finally:Finally:

••   The ROG Model worksThe ROG Model works EXCELLENTEXCELLENT in a good market and even in a good market and even BETTER BETTER  in a soft in a soft

market. Clearly, The ROG Model is benefiting from the soft current market conditionsmarket. Clearly, The ROG Model is benefiting from the soft current market conditions

as developers and consumers both look for an affordable solution….as developers and consumers both look for an affordable solution….

ROG is that solution.ROG is that solution.  

  

  

FRACTIONALFRACTIONAL  PROPERTYPROPERTY  TOTO  ‘OUTSELL‘OUTSELL  FREEHOLDFREEHOLD  WITHINWITHIN  FIVEFIVE  YEARS’YEARS’  

FractionalFractional  ownership,ownership,  Mintel,Mintel,  RagatzRagatz  Association,Association,  NorthcourseNorthcourse  Ltd,Ltd,  TheThe  BestBest  Group,Group,  RGMRGM  Fractional,Fractional,  MiddleMiddle  East,East,  EgyptEgypt  


